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1. Scope and objective of this deliverable 
 

The objective of this document is to report the communication and dissemination activities done 

through social networks in order to: 

¶ communicate the progress and events of the NET UBIEP project,  

¶ inform the audience of the benefits of the use of BIM in energy efficiency and  

¶ disseminate the results of the project and their potential impact on the construction sector.   

¢Ƙƛǎ ǊŜǇƻǊǘ ǎǳƳƳŀǊƛȊŜǎ ǘƘŜ ŎƻƴǎƻǊǘƛǳƳΩǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ǎǘǊŀǘŜƎȅ ŀƴŘ contains an analysis of the 

ŎŀƳǇŀƛƎƴΩǎ ŎƻǾŜǊŀƎŜ, the frequency and intensity of the use of social media among the project partners.  

 

The Social media activity represents an important part of the Net-Ubiep project's communication and 

dissemination plan, reported in D6.1 Dissemination and exploitation strategy and D7.1 Communication 

strategy.  

In the first paragraphs the Net- Ubiep social media strategy will be described, together with the target 

audience; therefore we will proceed with the implementation of the social media strategy which also 

includes information about the Net-UBIEP social network guidelines; then an analytic report on the 

social media channels involved, for the international account and for any partnerΩǎ country account, will 

follow. 
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2. The Net- Ubiep social media strategy and target audience 
 

To promote the Net-UBIEP projŜŎǘ ŀƴŘ ǘƻ ǊŜŀŎƘ ǘƘŜ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ ŀǎ ǎŜǘ ƛƴ ǘƘŜ ǇǊƻƧŜŎǘΩǎ Ǝƻŀƭǎ 

(professionals, public administration, technicians, building owners and tenants) as well the stakeholders, 

the consortium has thought of a social media strategy based on two levels, local level and overall 

dissemination. 

 

2.1. Local level social media communication 

Since the project activities mainly involve local stakeholders, the consortium was convinced it is 

important to reach the target groups at a local level. Therefore, the partners are stimulated to use their 

proper social media channels to disseminate the net-UBIEP project activities as much as possible, 

utilizing the already existing reach of these social media channels. For example to inform the local 

community in their local language about upcoming or past events related to the project.  

In the following Table 1 the social networks already used by the partners and their number of followers. 

Partner Social media accounts Number of People reached 

CS Aziendale Linkedin 4.400 followers 

ENEA FB + Twitter + Linkedin 6.500 followers 

FLC Facebook 5.600 followers 

FLC Twitter 9.351 followers 

FLC LinkedIn 3.665 followers 

FLC Google+ 268 followers 

ISSO Linkedin 1.882 followers 

ISSO Twitter 1360 followers 

ά{ƪŀƛǘƳŜƴƛƴŤ ǎǘŀǘȅōŀέ Facebook 100 followers 

ά{ƪŀƛǘƳŜƴƛƴŤ ǎǘŀǘȅōŀέ 

Build up Slovakia 

UVS 

Linkedin 

Twitter 

Facebook 

50 followers 

177 followers 

347 followers 
Table 1 :  List of existing social media account and related number of followers for each partner 
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In some cases (Italy, Estonia, Croatia) partners decided to create social media accounts exclusively 

dedicated to the net-UBIEP project while others preferred to continue to use their own media accounts 

to maximize the dissemination.   

 

The result of this strategy is thŀǘ ǘƘŜ ƭƻŎŀƭ ǇŀǊǘƴŜǊǎΩ ǎƻŎƛŀƭ ŎƘŀƴƴŜƭǎ ŀŎŎƻǳƴǘǎ ŀŎǘ ŀǎ ƳǳƭǘƛǇƭƛŜǊǎ ƻŦ 

ƛƴŦƻǊƳŀǘƛƻƴ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜ ŀƴŘ ǘƘŜ ŘŜŘƛŎŀǘŜŘ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀŎŎƻǳƴǘǎΦ  

 

2.2. Overall dissemination 

In addition to the local dissemination carried out by the partners, it was decided to create an overall 

dissemination of project related information, activities, outcomes and results through social media at 

international level.  

Dedicated profiles and pages have been created for the main social networks: 

¶ Facebook  

¶ Vimeo/Youtube  

¶ Linkedin  

¶ Twitter  

 

In the following pages, this aspect will be described in detail, and in the paragraph 4.1. the results of the 

social media campaign are reported.  

 

3. Implementation of the social media strategy 
 

3.1. Social networks activated in the context of the Net-ubiep Project  
 

Dedicated social media accounts were created to which all partners were invited to connect. These 

ǎƻŎƛŀƭ ƳŜŘƛŀ ŀŎŎƻǳƴǘǎ ŀǊŜ ŘƛǊŜŎǘƭȅ ŎƻƴƴŜŎǘŜŘ ǘƻ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ǿŜōǎƛǘŜΦ   
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Figure 1: Net-ubiep web site home page showing link to social media 

 

 
 

 

Figure 2 Net-Ubiep Project web site home page showing tweets 
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3.1.1. Facebook 
 

Since Facebook is the most widely used form of social media in the net-UBIEP community, this social 

media channel was established as the main social media outlet. 

    

A Facebook page (https://www.facebook.com/netubiep/)   is directly accessible through the Net ςubiep 

project website by clicking over the icon.   

In this way, every user when visiting the website has the possibility to link to the Facebook page and 

interact with the net- Ubiep community.  

 

Figure 3 Official Facebook page @netubiep account 

 

https://www.facebook.com/netubiep/
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3.1.2. Twitter 
 

A Twitter account has been set up at   https://twitter.com/net_ubiep  with tweets about the project 

including the @netubiep handle or the #net_ubiep hashtag where relevant. The Twitter account 

(@netubiep) is used as a direct communication instrument for reaching the general public and following 

Horizon 2020 communication and dissemination campaigns launched by the European Commission.  

All WP7 partners contributed in the Twitter communication activities. 

 

 

Figure 4 Official Net - Ubiep Twitter Profile 

 

https://twitter.com/net_ubiep


 
NET-UBIEP | Network for Use BIM 
to Increase Energy Performance 
 

 
 
 

www.net-ubiep.eu  -  netubiep.project@net-ubiep.eu. 
 

10 

3.1.3. Linkedin 
 

A Linked-in account was activated to reach stakeholders and target audience, to promote the project 

activities and group discussions.  

 

 

Figure 5 Official Net-UBIEP Linkedin profile 
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3.1.4. You Tube 
 

A YouTube account (https://www.youtube.com/channel/UCnsW_vpcDetopHsFo57PqdQ/featured ) was 

activated to upload video clip of the project, recorded lectures and seminars. 

 

 
Figure 6 Official Net-UBIEP You Tube account 

 

 

https://www.youtube.com/channel/UCnsW_vpcDetopHsFo57PqdQ/featured
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3.2. Social media accounts management 
 

These Net-UBIEP related social media accounts, destined to the overall dissemination, are managed by 

the Italian partners, ENEA and CSA, with contributions from all partners.  

In concrete terms, this means all partners are asked to send updates about local activities as well as 

relevant information for the newsletter, the website and social media to ENEA and CSA. 

9b9! ŀǎ ²tтΩǎ ƭŜŀŘŜǊ ŀƴŘ /{!Ωǎ ǎƻŎƛŀƭ ƳŜŘƛŀ ƳŀƴŀƎŜǊ ǿŜǊŜ ǊŜǎǇƻƴǎƛōƭŜ ǘƻ ƻǾŜǊǎŜŜ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ǎƻŎƛŀƭ 

media activities, share with partners the social media guidelines, centralizing the information to be 

shared and communicated with the audience.   

To reach the largest possible audience, each partner has identified professionals on a local level to 

manage either the national Net-ubiep social media accounts, where existing, or their proper social 

media channels. 

 

3.3. National Net-ubiep social media accounts 
 

The following table shows the national accounts of the Net-UBIEP project. 

 

@netubiep ENEA / CSA English/All 
ǇŀǊǘƴŜǊΩǎ 
languages 

@netubiep_IT ENEA / CSA Italian 

@netubiepee EGLC Eesti 

@netubiephr FCE Hrvraski 

Table 2 : National Net ς UBIEP social media account 
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3.4. Social media channels used by partners  
 

In addition, each partner has committed itself to post regularly on the project using their proper 

accounts, in order to reach the largest possible audience.  

The following table resumes social media channels as used by the local partners. 

 

 

Table 3 Social Media Channel as used by the partners 

 

3.5. Net-UBIEP social Network guidelines 

 

The social media strategy included a preparation of a ƎǳƛŘŜ ŎƻƴǘŀƛƴƛƴƎ ǳǎŜŦǳƭ ƎǳƛŘŜƭƛƴŜǎ ŦƻǊ ǘƘŜ ǇǊƻƧŜŎǘΩǎ 

partner to follow in order to better organize the activity of communication and dissemination via social 

networks. The main goal of the guidelines is to implement additional communicative measures to 

maximize social media benefits.  

Account Country Language

Facebook Twitter Linkedin Youtube

VGTU VILNIAUS GEDIMINO TECHNIKOS UNIVERSITETAS VIESOJI ISTAIGA  Lithuania x x
USTAV VZDELAVANIA A SLUZIEB  Slovakia

UNIZAG GF Croatia Croatia

ELIPS JADRAN d.o.o Croatia

TALLINNA TEHNIKAULIKOOL Estonia

 EstGLC Estonia

ENEA Italy Italian X X X

CSA Italy Italian X X X

Skaitmenine Statyba Lithuania lithuania X
Balance and Results Netherlands Dutch X

Isso Netherlands Dutch X X

VIAEUROPA COMPETENCE CENTRE SRO Slovakia slovakia

FLC Spain Espanol X X X

 CSIC AGENCIA ESTATAL CONSEJO SUPERIOR DEINVESTIGACIONES CIENTIFICASSpain

[ƛŜǘǳǾƻǎ ǎǘŀǘȅōƛƴƛƴƪǽ ŀǎƻŎƛŀŎƛƧŀ

Build Up Skills Slovakia X

Social Networks
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The Social media guidelines addressed to the project partners included the following information and 

recommendations on which hashtags or handle to include, as explained below. 

Specific guidelines for maximising social media benefits were sent round to all partners, and included 

recommendations on which hashtags to include.  

  

Social media can be used for both communication and dissemination (both of which are mandatory for 

all Horizon 2020 projects).    

The partners have been informed about the specific goals of each activities, and on the potential of 

social channels to perform both functions. 

The main objectives are listed here: 

COMMUNICATION   
 

DISSEMINATION 

Covers the whole project (including results);  
 

Covers project results only 

Starts at the outset of the project;  
 

Happens only once results are available;  
 

Multiple audiences : Beyond the project's own 
community, including the media and general public 

Specialist audiences : Groups that may use the results in 
their own work, including peer groups, industry, 
professional organisations, policymakers ; 

Multiplier effect. Informing and engaging with 
society, to show how it can benefit from research  

Enabling the take-up and use of results 
 

 

For boosting the visibility of the content and increasing the number of people who read the posts, to 

follow the guidelines underneath have been recommend:  

o Tweet/post regularly: set up an agenda, e.g. one/twice a week  

o Post high quality content related to the project 

o Share information about project results and final products:  scientific publications, events, 

conferences, training courses, videos, events, etc 

o Use hashtags and handles (please, see the net-ubiep Hashtag suggestions below) 

o Place a Facebook/Twitter/Linkedin logo on your website (if possible). 
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o Retweet / repost / share each others  

o wŜǇƭȅ ǘƻ ŜŀŎƘ ƻǘƘŜǊǎΩ ǘǿŜŜǘǎ  κ Ǉƻǎǘǎ 

o Identify followers within your network 

o Connect with other EU-funded projects and the European Commission social media channels: for 

example, by following their account, retweeting or replying to their posts or tagging them 

In general, all partners already using social media accounts have been invited to retweet and share the 

ǇǊƻƧŜŎǘΩǎ Ǉƻǎǘǎ ŀƴŘ ǊŜƭŜǾŀƴǘ ŎƻƴǘŜƴǘ ǿƛǘƘ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ ŀǳŘƛŜƴŎŜǎΦ  

The use of specific hashtags related to the projectΩǎ ǘƻǇƛŎǎ has been suggested. 

The partners agreed to add the following Hashtags to their tweets/posts, making it easier for users to 

locate specific content or themes of Net-UBIEP topics. 

 

#net_ubiep,  

#netubiep_project,  

#EnergyEfficiency, 

#BIM, 

#Digitization, 

#H2020 

Table 4: The most used hashtags related to the project 

 

The use of hashtags made the keyword or phrase in the post searchable, increasing outreach.  

¢ƻ ǎŜƴŘ ŀ ŘƛǊŜŎǘ ǊŜǇƭȅ ǘƻ ǎƻƳŜƻƴŜΣ ƻǊ ǘƻ ƭƛƴƪ ǘƻ ǎƻƳŜƻƴŜ ŜƭǎŜΩǎ ŀŎŎƻǳƴǘ, to identify a person or a 

ǇǊƻƧŜŎǘΩǎ ŀŎŎƻǳƴǘ has been encouraged the use of handle elsewhere in the post.  

 

Besides the use of hashtags, the use of handles was encouraged. Handles help to ensure that the 

contents reache the widest audience possible.  

The Net-UBIEP twitter handles was @netubiep, used to connect tweets with the project account. 
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Furthermore, project partners have been encouraged to add # H2020 and tagging @ EU_H2020 to the 

net-ubiep tweets, to maximise visibility and to be recognised as part of the H2020 community and 

connecting with other Horizon 2020 beneficiaries. 

 

4. Analytic Report on social media channel   
 

This section analyzes accesses, statistics and targets for each social channel used to disseminate the 

themes of the Net-UBIEP project, or themes related to BIM, energy efficiency. 

The analysis, just like the implemented social media strategy, takes into account the following approach: 

  

 

a) ŦƻǊ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪ ŎƘŀƴƴŜƭǎ ǊŜŦŜǊǊƛƴƎ ǘƻ ǘƘŜ ǇŀǊǘƴŜǊΩǎ ŎƻƳǇŀƴȅΥ  

are reported the most popular posts and highlighted the relative coverage, users reached, 

shares, reposts etc ...  

b) for national project social channel (if existing):  

are resumed from the relevant data analysis section the list of posts and their coverage, users 

reached, shares, repost etc ...  

 

For all the social media account are reported, a national level, the following information/data:  

¶ screenshot of the social media channels ; 

¶ significant data (graphs and/or tables) highlighting the communication campaign  done in the 

period from June 2018 to December 2019.   

¶ report of the "five best posts" in terms of coverage and/or likes;  

¶ short description analyzing the data and results  
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4.1 International social media account report 

 

4.1.1. Facebook 
 

The international Facebook page was created and managed by the Italian partners, specifically for the 

purposes of promoting activities and results of the Net-UBIEP project. Seen the international character 

of this account, the language of choice was English and some occasions also the local languages were 

used, mainly when reposting local messages on the international page.  

The Net-Ubiep Facebook page created community around BIM and NZEB and followed other Horizon 

2020 projects related to similar topics like BIMEET, BIMCERT, BIMPLEMENT, and where every partners 

used to publish post about their activities in the relative country but relevant for the project at European 

level. 
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Figure 7. Official NET ς UBIEP international Facebook account 

 

At the end of the project, in December 2019, the Net-Ubiep Facebook page counted 97 followers and 91 

likes in total.   

The number of followers increased mostly during the dissemination activities, in 2019, thanks to the 

different events like seminars and workshop for professional and public administration organized by the 

partners.  Also ΨhǇŜƴ 5aysΩ and tǊƻƧŜŎǘΩǎ Conferences have contributed to dissemination activities, 

focused more on project results and achievements.   

The tables below show these aspects, like the post about seminars, workshops, events obtain more like 

and shares: 
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Figure 8  Report of the international Net-ubiep Facebook page  
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Figure 9 International Net ςUbiep FB account: ƭŀǎǘ ȅŜŀǊΩǎ ŦƻƭƭƻǿŜǊǎ ǘǊŜƴŘ  
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Hereby a selection of the most popular posts and performance recorded. The posts related to 

international events or conferences or to national events the partnership have proved to be the most 

popular in terms of shares, followers and likes. This demonstrates that the partnership adopted a good 

communication strategy. 
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4.2. Italy 
 

4.2.1 Net-UBIEP national and international social media account campaign report 
 

§ Facebook 

A Net-Ubiep national facebook page was created by the Italian partners specifically for the purposes of 

promoting activities and results of the Net-UBIEP project.  

 

 

Figure 10 Net-Ubiep national facebook page 
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In December 2019, in the of the project,  Net-Ubiep facebook page had 86 followers and 86 likes in total.  

The number of followers  increased during the dissemination activities during 2019 thank to the 

different event like seminars and workshop for professional and public administration was organized by 

the partners also Open days regarding the research and National conference organized by ENEA in its 

different offices, have contributed to dissemination activities focused more on project results and 

achievements. The tables below shows these aspects, like the post about seminars, workshop, event 

obtain more like and shares: 

 

 

Figure 11 Report of the Italian Net-ubiep Facebook page 
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Figure 12 Italian Net ς¦ōƛŜǇ C. ŀŎŎƻǳƴǘΥ ƭŀǎǘ ȅŜŀǊΩǎ ŦƻƭƭƻǿŜǊǎ ǘǊŜƴŘ 

 

Here a selection about the most popular post and performance recorded: 
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§ Twitter 

 

An International Twitter page was created and managed by the Italian partners, specifically for the 

purposes of promoting activities and results of the Net-UBIEP project.  
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                                                       Figure 13 Screenshot of the official NET-UBIEP Twitter account 

Net-UBIEP account has achieved 86 Followers and 12.500 total tweet views, below the most popular 

tweets and a graphs showing the increase in the various quarters of 2019: 

- 2nd quarter 1.800 views 

- 3nd quarter 3.500 views 

- 4nd quarter 5.800 views 
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Hereby a selection, month by month , of the most popular tweets and performances recorded: 
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§ Linkedin 

An international Linkedin account was created and managed by the Italian partners, specifically for the 

purposes of promoting activities and communicating the results of the Net-UBIEP project.   

These posts mainly addressed the interested construction sector professionals, like architects, 

engineers, technicians and so on., that regularly use this social medium for professional reasons. 

Furthermore, this channel was used by the partners to inform about project activities, like seminars and 

workshops, and to redirect the professionals to the manual available on the project web site. 

 

Figure 14 Official Net ς Ubiep Linkedin Page 
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4.2.2. Social media account of the partners: ENEA &CSA 
 

The Italians partners also used their company accounts, having an important number of followers who 

already follow these profiles , to give greater visibility to the events and activities of the project. 

Below a selection of the most clicked posts published on the pages of ENEA and CS Aziendale: 

 

§ Facebook - ENEA (19.519 followers): 
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¶ TWITTER - ENEA (12.241 followers): 
 

 

  
 

 

 

 

 



 
NET-UBIEP | Network for Use BIM 
to Increase Energy Performance 
 

 
 
 

www.net-ubiep.eu  -  netubiep.project@net-ubiep.eu. 
 

39 

§ FACEBOOK Gruppo CS, Nadia Panasyuk (5000 followers): 
 

 

 

 

§ FACEBOOK Gruppo CS, Claudio Rosso (766 followers): 
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§ LINKEDIN Gruppo CS (50 followers) 
 

 

 

§ LINKEDIN  GruppoCS, Nadia Panasyuk (6492 followers) 
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§ LINKEDIN  GruppoCS, Claudio Rosso (22621 followers) 
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4.3. Croatia 
 

4.3.1. National NET-UBIEP account  
 

National Facebook page was created specifically for the purposes of promoting activities and results of 

the Net-UBIEP project. The page is titled: Net-Ubiep HR and can be found also on Facebook or 

Messenger if one types: @netubiephr 

 

 

Figure 15 Croatia Facebook page 

 



 
NET-UBIEP | Network for Use BIM 
to Increase Energy Performance 
 

 
 
 

www.net-ubiep.eu  -  netubiep.project@net-ubiep.eu. 
 

44 

The Net-Ubiep HR Facebook page created community around BIM and NZEB and followed other Horizon 

2020 projects related to similar topics like BIMEET, BIMCERT, BIMPLEMENT Fit-to-NZEB as well as 

Erasmus+ project BIMzeED. Special focus of the Net-Ubiep HR Facebook page was dissemination of 

project results and attracting people to project related events. 

 

By the beginning of December 2019, Net-Ubiep HR facebook page had 181 followers and 176 likes in 

total. It is also evident from the graphs below that the number of followers steadily increased during the 

dissemination activities of the Croatian partners, especially during 2019 when majority of training 

activities were performed and when dissemination activities focused more on project results and 

achievements. 
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Since the beginning of the project till the beginning of December of 2019, Facebook page Net-UBIEP HR 

published in total 127 posts as shown in the print screens below which means that on average one post 

was published every 6.9 days (one post per week) since the beginning of the project. 
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The Net-Ubiep HR Facebook page was also used to promote Net-UBIEP related events. These events 

were also promoted, and it is evident from the screenshot below that last three events reached 1887 

and 3247 people respectively. 
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As shown below, there were also some public posts on the Net-Ubiep HR Facebook page: 














































































































































































